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K. (2012). A conjoint model of quantity discounts. Marketing Science, 31(2).

FOFE 58 S 9|o]A] <http://www.hyatt.com>

% Tyengar, R. & Jedidi,
3|

6)



SERI 49 =E A|158% 5

olof&E2| 'Scribe & Save', 'Amazon Prime' X =

> ololEe We A MEstR|et Fof Al 74zu|mof Onesime debry
H._-Ij-li%% i”l% —T’—7—|H %O‘”}” 3EOI_|7|_ d; X-”AIOH @ Subscnbe & Save Sae 5%
544 B3 [g0.28/coum) Ditadls
A EHel FiE RE Delrvery evary
1 manih {Mosi common) -
_ . EI’I‘IGM.I'IE-
- 87| Foljst= LaEZ0l tHsll 'Subscribe & Save'd| st
5 months
telet 49 et H 2oz 1~6/hE FIIE MES bme:
Addd to Wish List
S H

- 'Amazon Prime' T2 79=t2{o| d5H|E Wi JIl5HH 142t olot&E
A& oS A =
ol

HH
o
4o
HU
HU
=3
o
[y
op
%
ek
rir
x
o

>
HU
d
N
2
e
oy
o
F>
o
Pal
mujn

(AF5.: ofmlE Z o] X] <www.amazon.com>)

- 7HAC WA aASE v Alwstste] Al w A7t obd oA
T A g s As A= A
AT ZiLE 22 2ER1 ofgate] 1S 2vto] Il mlo] AR AlTHER
TR F T 22 AaRE 2drY 2R S AA9
A BBl ATRE W) A TEC] 5~8%0l A 50~750% H/d ST

Y, o] g7 et

| k4ol Ag

&
§=
O
O
0%,
_?L
N
—|—I
in
mlo
A‘i
ot
lo
H
X
¢ <l
=2
fifo

” Oxyer, D. et al. (2011). Covert Pricing. AT Kearney.
® &4 7}4(Dynamic Pricing)< #vlE £43 58 oF5S ntgo=z 7140 wglst

rr
I
z
>



SERI 49 =E A|158%

Probability to win

HEZloE SE2 20053 EX TFTE ol Citet 7=zt 714

T A4S
Chd| D28 Ao =2 SF 'GPO(Group Pricing Optimizer)' A|AHIS 7Hgt

- B3|, AR T2 R T 1ol Z? U MW Al oo SMT
olgl &, 7|7k S 4B WMAE Dafsiob 57| R0l MY IS HA
ste o of2ig

LHER S ZH i S Bt 71

=
Aol FujES Mo T=YYIHXIE L=

o

350 a
08 & a0 z
§ 250 o ol
o g 20 " 5
04 5w e 2
. - 8
02 3 10 g g
g o’ w

0+ T v 04 . T ] : :
50 100 150 200 250 300 00 15 20 20 a0 50 30
Price () Price (8) Optimal price Price (8)
O 3= 2~ 0] 5L~ PN -
[7}A o -&- 3=+ ] [7}4 v 23] [+ 7] eHA] ]

(A= Hormby, S. et al.(2010). Marriott International Increases Revenue by
Implementing a Group Pricing Optimizer. /nterfaces, 40(1).)

[ # aH] A dloly

7}
Mrlz A1QANE 5 74 Fgol St

- A AR, A e 9 2 Muja]ie] e Rt Fagh

.
GHFL A= WL ned AL A

A A 700] el A 3w L
A B waeta, WA 0] w2 Sl whet o] g4

ARse 54 44N g wA YA 25

- 1] 9] Ticket.com AFO]EE ZAEL oHIE 7}
dol wet A Ay o|HIEY Folo] 45%7}F

o
o[\
S

9 Lovelock, C. & Wirtz, J. (2010). Service Marketing. Pearson.



SERI 49 =E A|158%

X 2012 Al E 7H

Wed, Aug 1 ?\5pm

s
# Thu, Aug 2 ;2"

$38.00 $34.50 $27.00 S27.00 $28.75 S21.75

$34.50 $31.00 $26.50 S26.50 $33.75 SI7.35
% Fri, Aug 10 7:15 pm ROCEIES’ $44.50 S32.00 $2225 S21.50 $32.00 $27.50
% Sat Aug 11 1:05 pm BXMCEIES $39.75 S38.00 $27.25 S26.75 55535 $34.50
% Sun, Aug 12 1:05 pm BOCEIES’ $45.25 S38.50 $24.00 $2225 $40.00 $30.25
Mon, Aug 12 7:15 pmm $36.75 $20.00 $25.00 S24.75 $23.25 S19.75
Tue, Aug 14 T:15 nmm $35.75 S20.50 $14.00 514.00 $21.75 $17.00
Wed, Aug |5;i45 m. $42.75 S36.00 $24.00 S24.00 $30.50 S24.50

Thu, Aug 23 7:15 pmM $34.50 $33.50 $20.00 S20.00 $20.75 $18.75

e Fri, Aug 24 715 pn Q@) 53425 53375 32150 52025 53400 $27.00

0000088

Sst Aug 25 1:05 pm QRSP 35075 54275 33425 33375 34850 34550

% Sun. Aug 26 1:05 pmM $57.25 S40.75 3236.00 S35.00 35425 S48.50
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$19.75 $16.75 S30.25 $30.25
$22.25 $20.00 S3IE.50 $35.25
$23.75 $10.00 $2E.00 $35.50
$27.25 $25.25 S45.00 $45.00
$23.50 $21.00 54325 $43.00
$18.50 $17.00 $21.75 $27.50
511.75 S27.75 $25.25
$21.75 $18.00 S2E.25 $3I2.75
$15.75 $13.25 $231.50 $28.75
$24.00 $18.75 53575 $34.75
$41.25 33675 350.75 $50.75

$42.25 $32.75 $52.00 $52.00
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3070 & F

$72.00 S72.00 $42.00 $82.25
$80.75 S87.00 $50.25 $102.50
$85.25 S72.00 $45.50 $97.00
S107.75 S92.00 SE7.75 $112.75
$64.50 ST7.00 $55.00 $10250
$64.50 S86.00 $42.35 $74.00
$62.00 S58.00 $30.25 S$74.25
$78.50 S77.00 $46.75 $98.00
$20.00 ST6.00 $45.75 S$38.75

$81.00 S72.00 $41.00 S$97.50
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583.25 $38.25
S81.00 $53.00
$91.00 $50.75
S91.50 $80.50
58525 $55.00
S82.25 $38.00
S7O0.FS $31.75
S84.00 $51.25
S20.00 $29.25

59450 $53.00

Kl

5115.00 S93.00 574.00 $124.50 10575 $34.50

S122.50 S92.00 $68.50 $125.00 $111.00 $34.75

o Bz g
i, 29,
2 =y

P M s

Tt =l

S154.75 $118.25 $35.75 $51.00
S181.75 S128.75 $47.00 $55.00
S162.00 $125.25 $47.25 $55.25
S174.25 $133.50 $80.75 $70.00
$181.75 $130.75 $5575 $65.00
S145.75 S102.00 $34.75 $42.25
514225 $E0.25 $30.00 $35.25
S188.25 $128.00 $46.25 $55.00
$145.25 S108.25 §$34.25 $47.25
$182.00 $123.75 $4325 $55.25
518675 $160.25 $8525 $77.00

S200.25 S167.75 $70.25 $75.25

(A5

Brustein, J.

(2010.6.27.). Star pitchers in a duel? Tickets will cost more.

New York Times.; ME A3

T S o)X <www.sanfrancisco.giants.mlb.com>)

S MHl& 4

O &ulAE) ARAAE %3] 98] @A Gl e FEL AT
AT, e REo S FE

SRR

2 B} v g

ZME miEdl Hlsf A

FojET ZHE g7 5]

T
:l_ :7}\1E /\ol x(;—

o

H

=
ol

4%

100 A marketer’ s guide to behavioral economics. (2010. 2.). Mckinsey Quarterly.



SERI 49 =E A|158%

AE o= AE 2

feixe)
=

74

S EED

2

E g 3dd TRt A

3

2008 ]

FINIYFE+=

2=

5
{|

44 Qletu o

=0
=

|, 28}

of 712 Mulx ZhAel] s

B

e

I Zy] 'vgo2HE 2 A} (Freedom of

FAE

5

e

T
T

—_
file)

&0

N

AUl 7 A 7F A ol B AL

7=

(] 29827}

2 e 74

T
) .

URCIEE

(2010). When Should You Nickeland-Dime Your Customers? S/oan

D Hamilton, R. W. et al.

Managmenet Review, 52(1).



SERI 49 =E A|158% 9

- 2007 F=re] = e gl B o] S AE ek v £
A &3} 3= 'Pay-what-you-want' 7FAAEE 93U, 2=

o] &x}e] 40%7F Hit 2.269 B = A& 7|E A EHL} B

1607 Fefe] Fojs FEW

> RLIO|E| = oflof2tel, —?—EE?_FXF S gSAE2 5| B3 B g
o

Kbl 20f Ealo] £ of#

\l
mm
il
-
m
B o
T
>
N

- AEtHZlo|AdA SFZALS| AZ|EF AH[AF 161H2 138 o 37|
ot | g |28 EE3|E iz =0, o=

- 0|52 Mol 50%E O X=35t 78 HIXIUA ZMXEH S2tol gt X2[E
&= Eo|2elL 244, 502] o|4t E&SSHH 2t=0|L o{EME RS
HHsiF= & 52 Het

- FLIOIEI= ofoj2tel2 AtAb @S0l ol &1 & ofdSER Yo
= =]
5 ot =

oo FHLict= o aEnt HE

(A}=.: McCartney, S. (2011. 9. 15.). Flight of Fantasy: For Vacation, Some Fliers
Play Airline. Wall Street Journal.)
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13 Nagle, T. et al.(2009). Defending profitability with proactive price management .

W Turow, J. et al.(2005). Open to Exploitation: American shoppers online and offline. A

report from the Annenberg public policy center of the university of Pennsylvania.
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